

Brandex Adventure Sports Limited - Competition Terms and Conditions of Entry

The competition

1. The Promoter is Brandex Adventure Sports Limited (Brandex) in conjunction with SKINS.

2. The competition consists of: Shout out to your Dad and tell us in the (Facebook) comments below why he is the bees knees, and you could both win a pair of SKINS long tights valued at $169.99 each. (Competition).

3. The promotional period begins on Tuesday 1st September 2020 and closes 11.59pm Monday 7th September 2020. (Promotional Period).

4. All entries must be received by 11.59pm Monday 7th September 2020 (Entry Deadline).

5. The winner will be randomly drawn on Tuesday 8th September 2020 at 12pm.

6. Entry is open to all residents of New Zealand except for employees and their immediate families of Brandex and SKINS and its subsidiaries and entities. 

7. Any entrant who is under the age of 18 years must have their parent or legal guardian’s permission to enter the Competition. 

The prizes 

8. Prize pack includes:

a. Shout out to your Dad and tell us in the Facebook comments why he is the bees knees, and you could both win a pair of SKINS long tights valued at $169.99 RRP each. Total prize valued at $339.98 RRP for two pairs of SKINS long tights from www.skinscompression.com/nz website.

How to enter and prize draw

9. To enter the Competition you must, during the Promotional Period:	
Shout out to your Dad and tell us in the Facebook comments why he is the bees knees, and you could both win a pair of SKINS long tights valued at $169.99 each. Entries close 11.59pm Monday 7th September with winner randomly drawn and announced in the comments Tuesday 8th September at 12pm. Giveaway not endorsed or sponsored by Facebook.

10. All completed and valid entries (as determined by Brandex in its sole discretion) that are received prior to midnight on the day of the Entry Deadline will be entered into the Competition. 

11. There is no limit on the number of entries that may be submitted.

12. The winner will be notified by Facebook message or if email address or mobile number is supplied through the competition entry then via email, phone, or text, on or before Tuesday 8th September 2020.

13. In the event that a prize winner is not able to be contacted by Brandex by 3pm Tuesday 8th September 2020, the prize will be redrawn on Wednesday 9th September 2020 on the same terms as the original draw and the winner will be notified in accordance with these terms and conditions.



General terms and conditions

14. These Competition Rules (Rules) apply to all promotions conducted by Brandex and the Rules may change from time to time.

15. If a particular Competition has specific rules or terms (Specific Rules) those Specific Rules will apply if there is any inconsistency with the Rules.

16. Brandex reserves the right to refuse to award any prize to an entrant who Brandex (in its sole discretion) has breached the Rules (including the Specific Rules), gained an unfair advantage in participating in the Competition or won using fraudulent means.

17. Brandex reserves the right to verify the validity of entries and to disqualify any entry or refuse to award a prize where false or misleading details have been given by an entrant or an entrant has behaved in a fraudulent or dishonest manner, or otherwise than in accordance with these terms and conditions or the spirit of the Competition.

18. By participating, entrants grant Brandex exclusive permission to use their name, region and photo, characters, photographs, videos, voices and likeness in connection with the Competition which may be published on Brandex social channels and associated websites and in any other marketing material produced by Brandex, and to any publicity Brandex requires as part of the participant receiving their prize. The participant that is the winner of a prize agrees to make themselves reasonably available to Brandex for this purpose, without compensation and waives any claims to royalty, right or remuneration for such use. 

19. The winner agrees to grant Brandex a perpetual and non-exclusive licence to use their entries in all media and the winner will not be entitled to any fee for such use.

20. Prizes are provided by Brandex and in conjunction with participating supplier.

21. Brandex reserves the right to extend, postpone, or cancel a Competition and to amend these terms and conditions, the Rules or the Specific Rules without notice. 

22. All entries in the Competition become the property of Brandex.

23. Brandex collects the entrant’s personal information for the purpose of conducting and promoting the Competition (including but not limited to determining and notifying the winner). By entering the Competition, unless otherwise advised Brandex will hold an entrant’s personal information in a secure manner as follows:

a. Brandex will take all reasonable steps to keep your personal information safe from loss, unauthorised activity, or other misuse
b. Brandex will not sell or rent your personal information to third parties;
c. Brandex will only release personal information if it believes such release is appropriate to comply with any law, facilitate court proceedings, enforce or apply these terms and conditions;
d. Brandex may send you email or text messages in relation to the Competition. If you do not wish to receive any such information you may respond expressing your wish that you no longer receive any communication from Brandex;
e. Please contact Brandex on marketing@brandex.co.nz if you need to update or correct any of your personal information that Brandex holds. In doing so, you should provide evidence of who you are and set out the relevant details of your request for correction;
f. You have the right to access, change and delete the personal data that you provide to Brandex as part of taking part in the Competition. You can exercise that right at any time by contacting Brandex on the details provided above.

24. Brandex may be required by law to disclose any of the information that you provide. Brandex will only make the disclosure if it believes, in good faith, that it is required to do so. 

25. Brandex decision in relation to any aspect of the Competition is final and binding on every person who enters, and no correspondence will be entered into. 

26. Prizes are not transferrable or exchangeable and cannot be redeemed for cash. Brandex accepts no responsibility for any variation in prize value. 

27. Brandex accepts no responsibility for any tax implications that may arise from acceptance of the prize winnings.  Independent financial advice should be sought.

28. Any product images or photos used in promotional material for this Competition either in store or online are indicative only and are not ultimately determinative of the prize.

29. Winners will be randomly selected by Brandex.  

30. If the winner is under 18 years of age at the closing date of the Competition, the prize will be awarded to the winner’s parent or legal guardian on the winner’s behalf.

31. Brandex and any other agencies associated with this Competition will not be responsible for any late, lost or misdirected entries, including but not limited to entries not received due to technical problems. 

32. The winner takes the prize entirely at their own risk and Brandex and any other agencies associated with this Competition will not be liable for any loss or damage whatsoever which may be sustained, directly or indirectly, or for any personal injury suffered or sustained by any entrant or prize winner in connection with any product purchased for this Competition or any prize, except for any liability which cannot be excluded by law.

33. If it is possible in the circumstances taking account of the method of entry, Brandex will destroy or delete all entries once all prizes have been claimed, with the exception of information provided by entrants who request receipt of further promotional material from SKINS.

34. Where the prize is to be supplied by an entity outside of the control of Brandex and that entity fails, for whatever reason, to supply the prize, Brandex has not responsibility for the provision of the prize and it is not obliged to provide an alternative prize or to take legal action to require the prize supplier to provide the prize.

35. These terms and conditions are governed by the laws of New Zealand.
